June 5 -10, 1999

Minneapolis, Minnesota
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Special Libraries Association
90th Annual Conference
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General Session — Keynote Speaker, Laurence Prusak (3 27

Identifying and Valuing your Firm’s Intellectual
Capital, Annie Brooking

From the CEQO’s Point of View — Making Sure Your
Library is in Sync with the Company,

Duncan Highsmith

Leveraging Food & Brand Psychology,

Brian Wansink

Aligning with the Business Core, Mary Lee Kennedy
Making Core Competencies Work for You,

Marcia Zweerink; Barbara Spiegelman

Overview of Data Mining and Its Importance to
Librarians, Caroline Crouch

How to Accommodate Emerging Technology,
Jeffrey Scherer

Taking a Chance on Country Risk: Living
Dangerously, Jerry Rogers; David Lay Sr.;

Daniel Hanne

The Telephone as a Research Tool: Finding
Intelligence Through Telephone Research,
Marjorie Desgrosseilliers

The CE Mark — What Is It and How Do We Get It?
Alison Ruger; Kathleen Sullivan

CEO Strategies for Aligning with the Business Core,
John Haymaker

Gardening Tips for Painless Collection Weeding,
Sara R. Tompson; Doria Grimes; Steven Quillen
One for All, All for One, Virtually, David Barton
New Entreprencurs and Expanding Minority Markets,
Leslie Bonds, Richard A. Antell; Cynthia Collett;
Warren McLean (2 Tapes)

Financial Services Librarians Roundtable: Sources &
Uses of International Company Information,

Adnan Hassan,; Renny Ponvert; John Prestbho;
Alastair Graham

ROI and Beyond: Instruments and Applications,
Clare Hart; Anthea Stratigos; Naomi Clifford
Leading Strategies for Aligning with the Business
Core, Eugenie Prime; Anne Mintz

The Future of International Resources — It’s The
Web! Ann Sweeney, Nina Platt

St. Paul Saints and Baseball in the Independent
League, Bill Fanning

Fee-Based Services in the Corporate Environment,
Mary Ellen Bates
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Solos Partner with Public Librarians,

Peter Moon; Shirlee Ann Kober

The New Web Order: The Changing Shape of the
Information Environment,

Reva Basch; Mary Ellen Bates

Competitive Intelligence as a Core Strategy: Case
Studies, Joanne Lustig;Chris Olson;,

William J. Robinson

Consult Online: SLA’s Free Online Directory for
Consultants & Clients, John Latham

Introduction to Tech Tools for Professionals Entering
the KM Practice, Rob Aaron

Selling the Invisible: A Field Guide to Marketing the
Modern Special Library, Harry Beckwith (2 Tapes)
Marketing A Science Library, Tina Chrzastowksi;
Suzan Brown; Kristin Oberts; Peter Hoey

Gumshoe Librarians Revisited,

Connie Kaplan; Joan Feldman

Knowledge Management: An Oxymoron?

Richard Fletcher

Birthing and Raising a Company,

Joe Mangum; David Watson

Time and Bits, Stewart Brand

Managing Web Environments as a Core Strategy:
Case Studies, Andy Breeding, Pam Klein

Contracts as an Information Provider,

Bill Burger, Tim Collins; Ashley Suhler

Diversity in the News Research Center,

Laura Soto-Barra, Carolyn Hardnett

SLA Annual Business Meeting (2 Tapes)

To Be or Not To Be a Solo, Liz Bumgarner;

Jill Ann Hurst; Donna Soultoukis

Trademark Issues in Special Libraries, John Feldman
Have I Got a Deal For You... The Art of Negotiating
Electronic Licenses, Mary Corcoran;

Marsha Fulton; Janet Cleary

Fighting Prejudice in Cataloging — Rooting out
Bigotry in LCSH, Sanford Berman

The Evolution of a Career: Life Before and After the
News Library, Carol Campbell; Gail Bulfin

Yes, Even Solos Do Knowledge Management!
Cynthia Bates; William Lester; Harriet Schick,
Leslie Wood

Court Constitution and Controversy: Views from the
Inside and Out, John E. Semonche

Selected sessions are also available on VIDEQ TAPE - $19.95 each in VHS format




SPECIAL OFFER - Buy 6 audio tapes and get the 7th FREE!!

(3 54 Y2K and EMU, Hope Tillman; Julie Welham (3 61 Preparing for Your “Digital Library”

(2 Tapes) (J 63 Digital Identification and Materials Security — A New
(J 55 Senior Managers Roundtable, Opportunity for Special Libraries

Stephen Abram; Donna Scheeder; (3 64 Public Records — Not Just Backroom Books

Mary Lee Kennedy; Barbara Spiegelman Anymore, Bill Fister

(J 56 Benchmarking Competitor Intelligence, Trip Wyckoff (3 65 Content Centric Collaboration: A New Role for the
Library,  Bill Farquer; Carol Knoblauch

SLA HOT TOPIC SERIES (J 67 New Web-Based Applications for Patent Searching,
(3 62 Hot Trends to Energize Library Service Delivery, Jeff Clovis; Brenda Corish; Toby Hary Dyke
Steve Arnold
(J 66 Look Who’s Talking: Information Professionals and Xk SESSIONS AVAILABLE ON VIDEO TAPE%
Vendors Explore Licensing Issues (31  General Session — Keynote Speaker; Laurence Prusak

(3 32 Selling the Invisible: A Field Guide to Marketing the
Modern Special Library, Harry Beckwith
SLA Annual Business Meeting

SLA STRATEGIC ALLIANCE SERIES
(J 57 E-Commerce Technologies and Their Application 7 46

to Serials Management , (3 62 Hot Trends to Energize Library Service Delivery,
(359 Beyond Knowledge Management: The Evolution of Steve Arnold
Corporate Portals, Scott Sharadin; Bill Farquer (3 66 Look Who's Talking: Information Professionals and

(3 60 Beyond IL5: From Library to Information Center,

- _ Vendors Explore Licensing Issues
Philip Green; Barbara Bishop

PRICE PER AUDIO TAPE: $11.00
PRICE PER VHS TAPE: $19.95 EACH
Buy 6 Audio Tapes - Get The 7th Audio tape Free!

NO.OF 1 TAPE SESSIONS  x$11.00 $ Please refer to CODE # 55-99 N

NO. OF 2 TAPE SESSIONS x $22.00 $ METHOD OF PAYMENT (DO NOT SEND CURRENCY)
LESS NO. OF FREE TAPES -$ (International customers must pay by credit card or pre-paid Purchase Order)
NO. OF VHS TAPES % $19.95 $ Enclosed is my check (Drawn on US Bank in US Funds)
(Video price includes DOMESTIC shipping & handling charges) Charge to AMEX MASTERCARD VISA DISCOVER
SHIPPING - DOMESTIC
CARD#
(1-2 audio tapes $2.00 / thereafter $1.00 per tape / up to $15.00 max.) $
INTERNATIONAL (customer responsible for duties & taxes) EXPIRATION DATE
(1-3 audio tapes $6.00 / thereafter $2.00 per tape /no max.) $
SIGNATURE ON CARD
VIDEO INTERNATIONAL ($8.00 per tape) $
COLORADO SHIPPING ADDRESS ADD 3.8% SALES TAX $ SHIP TO: PLEASEPRINT CLEARLY) O Business O Residence
DENVER SHIPPING ADDRESS ADD 7.3% SALES TAX $
NAME
NEW YORK SHIPPING ADDRESS ADD LOCAL SALES TAX $
ALL TAXES PAID ON TOTAL ORDER, IF EXEMPT, INCLUDE CERTIFICATE INSTITUTION
TOTAL OF ORDER $
ADDRESS
MAKE CHECKS PAYABLE AND MAIL YOUR ORDER TO:
NATIONAL AUDIO VIDEO, INC.
4465 WASHINGTON STREET - CITY COUNTY
DENVER, COLORADO 80216 ) STATE COUNTRY ZIP
PHONE: (303) 292-2952
DAYTIME PHONE ( )
EMAIL: orders@nav-nnn.com
QUALITY GUARANTEED - NO REFUNDS - ALLOW 2-4 WEEKS FOR DELIVERY FAX NUMBER (

CALL TOLL FREE: 1-800-373-2952 (9-5 MST) o OR FAX YOUR ORDER: 303-292-5629



