


WHEN IT COMES TO RESEARCH ON CD-ROM, 
CAMBRIDGE PUTS YOU A JUMP AHEAD 

C1)-ROM users to go onlinc t o  obt;rin thr most ~ ' c ~ ~ t r t  
data from (hc  ivorltl's leading provider of t)iorncJtlic;d 
irrformatio~l-NL41's klEL)IA:\IIS-then return st~amlrssl!. 



Listen. 

Pat Fitzpatrick, 
Account Executive, 
New York City 

Kelli Turley, 
Senlor Acconnt Executlve, 
Los Angeles/Orange County 

Mike Johnston 
Account Executive, 
New YorklBoston 

Ronald Hill 
Account Executive, 
Washlngton,D.C./Virg~nia 

Lyn Watson, 
Senior Account Executive, 
Oklahoma /Kansas 

Patti Wall, 
Account Execu tive, 
Ceorgia/Tennessee 

Kristin Herring, 
Account Executlve, 
DallaslFt. Worth 

Mike Floyd, 
Account Executive 

Scott Benson, 
Account Executive 

At DataTimes, our Account Executives are listening to our customers all over the United States. 
They're listening to your ideas and suggestions. And we listen in person, not hundreds of miles 
away at the other end of a phone, because we come to see you in your office. That's how we keep 
improving our service and giving you the most in-depth competitive intelligence. By listening. 

If you have something you think we need to hear, please 
call 8001642-2525. Data'llmes. 

A World of  information^^ 
- .. .. -- -..~ 

14000 Quad Sprlngs Pahway. Suite 450. Oklahoma City. OK 73134 - 405f751-6400 
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H~NDBOOK OF 

PLASTIC COIMPOUETDS, 
ELASTOMERS, AJSID RESINS 
An International Guide by 

Category, Tradename, 
Composition, and Supplier 

. . . . . . . . . . . . . . . . . . . .  

Compilers and Editors: Michael and Irene Ash, 
Synapse Information Resources, Inc. 

p a c k e d  with reliable information 
you will use constantly, The Hand- 
book of Plastic Compounds, Elas- 
tomers, and Resins is a four-books-in- 
one reference guide with short, easy- 
to-find information on over 15,000 
chemical trademark products cur- 
rently sold throughout the world. 

The Handbook of Plastic Com- 
pounds, Elastomers, and Resinswill be 
of interest to: Plastics Technologists 
Rubber Technologists Chemical 
Engineers Materials Scientists 
Compounding Technologists Plant 
Management Market Researchers 

Sales Personnel Purchasing 
Agents Patent and Trademark 
Specialists Consultants Industrial 
and Technical Libraries. 

CONTENTS: 
Part 1:  Tradename b Cat- 
egory Reference1 Jart 2:  
Tradename Cross Reference1 
Part 3: Chemical Com onent F Cross Reference/ art 4: 
Chemical Manufacturers' Di- 
rectory. 

November, 1991 
1-56081-553-1 Cloth 
8 5 0 ~ ~  

Act Now and Save $20! 
Now through January 31,l 992 ... $175.00 
February 1, 1992 and after ......... 195.00' 
'Prices subject  to change +], 
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