
special libraries 
Spring 1.993, Vol. 84, No. 2 SPLBAN 84 (2) 69-1 19 (1 993) 

ISSN 0038-6723 

Inside this Issue: 
+ The Creative Professional and Knowledge 
+ Charting Your Course in Cincinnati 
+ Call for 1994 Conference Papers 



Sanford, North Carohna Los Angeles, California 

Presenting Gaylord's New 1993 Reference Catalog. 

At nearly 550 pages, it's bigger than ever. With an 
incredible array of new supplies, equipment, furniture, 
and services, it's better thanever. 

- 

And thanks to our new quick- 
reference tabs - another library- 
supplier first from Gaylord - it's 
faster and easier to use, too. 

You'll find yourself racing 
through all sorts of new, exciting 
ways to save money, improve patrol 
service, protect your collection, and make your life 
easier, including: 

) New GuardianE' Security Products - from the most 
sensitive electronic security system and tags 
available . . . to monitoring systems, AV cases, traffic 
control devices, and more. 

) New Furniture - featuring our Allusion line, with 
flowing modularity, plus our strilung New Traditions 
and Nouveau collections, for high style at low prices. 

) New Archival Supplies and Equipment - to protect, 
preserve, and prolong the life of your collection. 

) New Gaylord Custom Direct Products - 
manufactured to your library's own specifications in 
our factories, or customized and personalized to meet 
your needs. 

) New Labeling Products - including an expanded 
SE-LIN line with new pin-fed labels, plus UV-resistant 
label protectors. 

) Free Help Lines -put you in touch with archival and 
furniture experts for fast, convenient advice and help 
with your most challenging problems. 

)And Much, Much More. 
If you haven't gotten your free copy of the thickest, 
quickest Gaylord Reference Catalog ever, call our toll- 
free number today. 

) 1-800-448-6160 FAX: 1-800-272-3412 

The Trusted Source 

Guelph, Ontario 
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We're serving 
somethmgspeclal, 

a 

Professl on for the information professionul. 

Specializin in your specialty. f SilverPlatter o ers spemhzed databases, 
specifically for your field, with information 
that ranges from: 

b Business to Technology, 
b Chemistry to Mathematics, 
b Finance to Energy, 

and everywhere in between. 

SilverPlatter supports you and your end 
users by providing instant access to unique 
and vital research not necessarily available 
from any other source. 

A business solution. 
And, SilverPlatter offers sophisticated 
and powerful search software 
enabling you to access s p x d n d  
information quickly and easily. 

Specialized databases, 
dedicated to your research, 
accessed through powevful software, 
all from SilverPlntter. 

To find out more, 
stop by our booth 
at gM in June. Or, call 
today! 

Bringing -& and in- tqetht'. 
Call today 8-40064. 
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So, how will you trim your searck 
Everyone's offering lower database rates. which tiles give you the most hits on  ;,lour 

But for truly powerful cost cutting, you need topic. You pry only the low DIAI.1UI)EX 

the unmatched prod~~ctivity and control only hourly rate rather than the L l l  database rat, 

Dialogm delivers. It  gives you greater detail, more capabilities 

Timr i i  moniy. 0twPowerfd sear'h tools saw bai and searching poiver you just can't get from 

Use LXALINDEX" to  determine up  front STN or Mead. 
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Use Onesearch" to search n ~ u l t ~ p l e  files 

s~rnultaneously. W l t h  no up-front fees, ~t 'z  

more economical and far more inclusive than 

Mead's OMNl for cross-file searching. 

Pay o n l ~  for thii specific information JOU need. -- 

With Dialog's exclusive R E P O R T ~ ~ ~ ~ ~ ~ ~ ~ ,  

and its custom table capability, you don't 

have to pay for a whole record to get a specific 

piece of data. You d o  with Mead. 

Use our  finder files to locate databases 

that have specific product, journal or company 

namcs. You don't have to spend connect time 

in databases that don't meet your needs. 

Dialog's pricing is straightforward and 

iibovc. board. We give you online estimates. 

You can preview out- 

put  charges with our 

exclusive SET NOTICE 

comniand. There are no 

per search term fecs. 
Cut Time & 
Save Money." 

N o  hidden costs. N o  

fixed-price bait-and- 

swit-ch tactics with big second-year premiums. 

Whi le  other services talk low database 

prices,  dialog*^ cost-cutting power and quali ty 

of content give you the greatest online 

productivity and value. 

See all the ways to trim your costs in our 

booklet, "10 7 ; p s  to Cut Time Cr Save Monej." 

Call Dialog Sales at  1-800-3-DIALOG. 

F 

The Answer is in Dialog 
DdoR lniormatmn Semcer Inc A Knlghr-Rldder Grnpan) 
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